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Dear Reader,

It gives me great pleasure to bring to you this issue of Metro 
Expedition. I would like to thank the entire tourism fraternity 
for the unity and support extended to fight through the recent 
floods in August 2018. Tourist destinations in Kerala and Karna-
taka have bounced right back to normalcy and travellers have 
resumed their holidays.

The Kerala Travel Mart 2018 is all set to add fuel to the en-
thusiasm of the Kerala Tourism industry which, according to  
schedule, will be inaugurated on the 27th September 2018. 
Over 550 international buyers from across the globe and over 
3,000 domestic tour operators from within India are expected 
to attend the mart while 650 exhibitors would introduce their 
novel products.

South Indian Hotels and Restaurants Association (SIHRA) is 
conducting their Annual Convention in the temple city of Ma-
durai between 4th and 6th October 2018 where the major fo-
cus would be on wellness travel and digital media marketing. 

Wellness travel is developing at an extraordinary annual pace 
of 7.5% a year which is faster than the growth of tourism itself. 
There is a major shift underway from ‘experiential’ to ‘trans-
formational’ wellness travel which refines the real meaning of 
tourism adding to an old concept, new ideologies making it an 
area of great importance in the near future. 

Stay well in mind, body and spirit and get the most out of your 
travel experience. Pack your bags and start travelling. 

Happy reading....

Live Well Happy Reading

From the
Editor’s Desk

Smitha Prasad
Editor in Chief

editor@metroexpedition.com
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focus of the government to put North Kerala 
on an equal footing in tourism marketing with 
the rest of the regions. The exhibition will take 
place at the Samudrika Convention centre on 
Willingdon Island, Kochi. The inaugural event 
will be hosted by the Grand Hyatt Hotel at Bol-
gatty Island on September 27. Pinarayi Vijayan 
the current Chief Minister of Kerala would be 
the Chief Guest. 

Exhibitors at the fete include owners and oper-
ators of hotels, resorts, houseboats, Ayurveda 
centres, and speciality hospitals as well as host 
families and tour operators. The fair sees guests 
from around the globe. 

The exhibition offers a communication platform 
for the key players of Kerala’s tourism industry 

Kerala-God’s own Country is one of the 
hottest destinations in the global tourism 
market. The Kerala Travel Mart (KTM), a 

consortium of stakeholders in the tourism sec-
tor and a key player in the travel and tourism 
industry of Kerala, will hold its tenth fair from 
27th to 30th September at Kochi, India. The fair 
has always served as a global rendezvous for 
travel trade in Kerala wherein unprecedented 
access to Kerala’s innovative and diverse tour-
ism products is granted. The event also offers 
a unique opportunity to interact in person and 
do business with an unparalleled choice of sell-
ers as well as the entrepreneurs behind them. 

‘Destination Malabar’ is adopted as the official 
theme of the event in keeping with the high 

KERALA TRAVEL MART LAUNCHES
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and an expert gathering of people. 
The guests get an opportunity to 
learn extensively about the most 
recent developments, trends, servic-
es and products of various zones of 
Kerala.

The four day extravaganza will pres-
ent many great networking opportu-
nities and insightful seminar sessions. 
With an exclusive opportunity to 
network, negotiate and discover the 
latest industry opinions and trends, 
inbound and outbound tourism pro-
fessionals from around the world is 
sure to benefit from this mega event.  
The fair is also a wonderful space 
to foster valuable partnerships and 
new business relationships which are 
crucial to businesses. It has become 
a noteworthy platform that creates 
new opportunities and brings forth 
the scope and expansion possibilities 
of Kerala’s tourism sector. Kerala 
Travel Mart Society, the organizers 
of this B2B fair is expecting a record 
turnout for its 10th edition.

The KTM fair is the largest biennial 
conclave of tourism stakeholders in 
the state and the only such gath-
ering in India focusing on a single 
destination – Kerala, which helps in 
nurturing the economic prospects of 
the state. The 2016 edition of Kerala 
Travel Mart had proposed a boost 
of income in Kerala’s tourism sector 
by Rs 5000 crore. The ninth edition 
witnessed an overwhelming response 
from buyers and new entrepreneurs. 
There were ten new countries partic-
ipating in the event last time. Apart 
from the traditional European buyers, 
there was also a big representation 
from the US, Canada, Australia and 
China and a whopping 50 percent 
hike in new buyers.  

Registrations for this year’s event 
have already crossed an all-time 
record of 350 entries from interna-
tional buyers from 50 different coun-

tries.  Apart from international buyers, 
around 1,000 domestic buyers have 
also completed registrations already. 
A tremendous increase in the number 
of registrations from Non-conventional 
markets from Europe and the Far East 
is also a very promising trend of the 
tenth edition.

The Kerala Travel Mart has always 
maintained a transformational role in 
shaping the tourism and hospitality 
sectors in the state. The event strives 
to showcase the best of the regional 
and global hotel brands and KTM con-
tinues to be the prime choice for many 
international and regional hospitality 
brands to improve their position in the 
regional market space. As one of the 
leading global platforms that present 
the newest trends in the industry, the 
event presents diverse opportunities 
for all stakeholders to strengthen their 
businesses. Kerala Travel Mart fair is an 
excellent venue for business concerns 
involving tourism products like farm 
tourism, health holidays, monsoon 
tourism, riverside tourism, spice plan-
tation tours, village tourism, etc as it is 
a one of kind of fair for such business-
es and as such an excellent prospect 
for generating as well as sharing new 
ideas. KTM has also scheduled pre and 
post-FAM tours of four to six days of 
duration for international buyers, to 
destinations across Kerala and buyers 
have the option of participating based 
on their interests as they have been 
divided into different thematic groups. 

As a great show to connect and share, 
Kerala Travel Mart leads by example 
by putting forward a chance to realize 
the wealth and diversity that this part 
of India has to offer to world tourism 
and enhances Kerala’s place on the 
global tourism map. KTM is poised to 
climb stellar heights and puts forward 
an indication of further development 
prospects in Kerala’s tourism market 
on an international scale.
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POST DELUGE,
KERALA TOURISM
BOUNCES BACK WITH
REINFORCED VIGOUR

N. Vijayagopalan
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Sri.Alphons Kannanthanam, Union Minister of State for Information Technol-
ogy, Culture and Tourism expressed confidence about the potential of the 
State’s tourism sector to overcome the troubled times. He suggested that 
Keralites living in the State as well as those abroad undertaking trips to various 
tourist centres in Kerala alone would make a strong resurgence of the sector.  
He informed that inclusion of Kerala among the approved  Leave Travel Con-
cession (LTC) centres for employees is under consideration by the central gov-
ernment. The central government is planning to give wide publicity to Kerala 
tourism through social media as well as domestic and foreign media channels. 
The Minister expressed the readiness of the government to guide and take 
forward Kerala’s tourism projects through primary funding assistance.

The central government 
is planning to give wide 
publicity to Kerala tourism 
through social media as 
well as domestic and for-
eign media channels.

Tourism accounts for twelve percent of Kerala State’s 
economy. With the State having faced the worst floods 
in over a century with incessant rains, large scale 

flooding and heavy landslides, apprehensions were mounting 
that the tourism industry in the State has been hit hard and 
it might take some time for the tourism sector to regain the 
old glory and vigour. There were some false propaganda also 
in this regard. True, there were a few cancellations of their 
Kerala trips by the tourists,which happened before the floods 
receded, but that was a short lived phenomenon. Dispelling 
the fears of many, post deluge, the tourism sector of the 
State is bouncing back with reinforced vigour. Such is the 
attraction that Kerala’s tourist spots offer to the tourists the 
world over. 

With the peak tourist season for Kerala beginning in October 
and the State Government and Tourism Department straining 
every nerve to ensure an impact full season, a few promi-
nent individuals including Ministers of the central and State 
Governments and serving as well as former senior civil serv-
ants aired their considered views about the State’s tourism 
landscape as it unfolds after the floods and its outlook for the 
days ahead. They all underlined the necessity of leaving no 
stone unturned in creating a strong impression that tourism 
in Kerala is back on its trail with a bang and has fully regained 
its glory.
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Kerala’s Tourism Minister, Sri. Kadakampally 
Surendran, expressed confidence that even 
those tourists who cancelled their trips during 
the midst of the floods would return soon. He 
said that that Kerala Tourism would implement 
massive projects giving importance to the 
security of tourists. Kerala’s tourism sector 
with an annual revenue of Rs.35000 crores 
and employing about 15 lakhs people is a 
model for other countries. The sector would 
leap to its next phase with the conduct of 
the Kerala Travel Mart. The Minister said that 
among its priority areas, Kerala Tourism has 
areas like shaping of new tourist destinations, 
giving importance to Helicopter Tourism, en-
couraging house boat tourism and backwater 
tourism. The coastal tourist spots in Thiruva-
nanthapuram like Kovalam, Shankummukhom, 
Veli and Akkulam would be elevated to global 
standards.

Among its priority areas, Kerala Tourism has areas like shap-
ing of new tourist destinations, giving importance to Helicop-
ter Tourism, encouraging house boat tourism and backwater 
tourism. The coastal tourist spots in Thiruvananthapuram like 
Kovalam, Shankummukhom, Veli and Akkulam would be elevat-
ed to global standards.



Sri.Thomas Issac, Kerala’s Finance Minister em-
phasized that every Keralite should recognize the 
importance of responsible tourism (RT) as a need of 
the times. RT is an innovative and far-reaching con-
cept of Kerala Tourism which completed its phase 
one program with noticeable milestones. As a pilot 
phase, this initiative was implemented at four des-
tinations viz. Kovalam, Kumarakom, Thekkady and 
Wayanad. Among these destinations Kumarakom 
evolved as the success model for responsible tour-
ism and was honored by Ministry of Tourism, Govt 
of India for the best Responsible Tourism initiative 
in Kerala. The Minister said that suitable decisions 
will be taken in priority areas like availability of 
drinking water and for spreading a strong message 
that the original Kuttanad is back, post floods. 
Tourism sector would gain new heights through ag-
gressive propaganda. More control measures would 
be instituted giving utmost importance to pollution 
control. Strict action would be taken against dump-
ing waste in backwaters. Urgent steps are being 
taken to nurture Alappuzha as a Heritage Town.

Tourism sector would gain new heights through 
aggressive propaganda. More control measures 
would be instituted giving utmost importance 
to pollution control. Strict action would be taken 
against dumping waste in backwaters. 
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Sri.Balakiran IAS, Director, Kerala Tourism said that with the 
onset of the Neelakurinji season which is expected to attract 
over ten lakhs tourists, the industry is expected to restore 
its earlier vigour soon. He emphasized the importance of  
having more public toilets, disposal of solid waste, removal 
of wastes dumped on either side of the road in some places 
etc. The official informed that important tourist spots in Ker-
ala would be elevated to international standards with more 
and more state-of-the-art facilities. Live video promotions, 
promotions via Indian Embassies etc. would be given more 
stress. Kerala’s presence would be ensured in the various 
trade fairs organized abroad. The campaign to promote 
Kerala tourism will be strengthened in UK, Germany, France, 
Europe, Middle East and China.

Sri.Jiji Thomson, former Chief Secretary of Kerala 
stressed that Keralites should pay better attention to 
welcoming the foreign tourists and expressing gratitude 
to them. He underlined the need for promoting sports 
tourism and exploring the prospects of Golf Tourism in 
the State. There is need for enactment of strict legisla-
tion to deal with the menace of throwing waste in the 
streets. E-toilets should be popularized more.

On the whole, the spirit of the views expressed by the 
dignitaries was that the concerted efforts being taken 
in the tourism sector have already started paying off 
withstanding and overcoming the impact of the floods 
and that most of the State’s tourist destinations are 
ready to welcome the visitors from India and abroad. 
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Baby Mathew
President
Kerala Travel Mart Society

KERALA TRAVEL MART
BRINGING BACK FOCUS TO
TOURISM IN KERALA
Kerala Travel Mart is focused on in-
creasing the tourist footfalls to Kerala. 
In Kerala around 15 lakh people get 
direct employment and about 10 lakh 
indirectly through the Tourism industry. 
The turnover from tourism operation in 
Kerala is around Rupees 34000 crores. 
The endeavour of KTM is to increase the 
employment potentials and gather mo-
mentum for these businesses. Business 
to business meetings are held at KTM, 
wherein international buyers meet up 
with sellers from the local businesses.

Kerala is ready to receive tourists. Gov-
ernment, tourism and other voluntary 
groups have taken up cleaning and 
maintenance of the destinations; while 
private owners, have done their own 
arrangements at their properties to fa-
cilitate tourists. Mobility is not an issue, 
however, roads need to be maintained 
better so as the tourists feel more 
safety. Tourism fraternity has asked the 

minister for this and initiatives are being 
taken. Hopefully by the time of Kerala 
Travel Mart it would be completed.

To expedite the growth of tourism in 
Kerala, various initiatives could be taken 
up by the government. Infrastructure 
at destinations needs to be further 
revamped. Separate projects has to 
be developed for waste management. 
Right from the school level, it should 
be taught that tourism is a major 
sector in our state and proper waste 
management is a factor in that. This 
aware creation would lead to the state 
being more tourism friendly and in turn 
assure the sustainability of tourism 
sector. We need to restart tourism clubs 
in schools and colleges. Further, every 
Keralite can take pride that we are from 
God’s Own Country and be a perfect 
host by being responsible to our nature 
and environment.



KERALA TRAVEL MART
BRINGING BACK FOCUS TO
TOURISM IN KERALA
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Kerala is a state where within a short 
number of days tourists can experi-
ence a wide variety of attractions – be 
it wildlife, hill stations, beaches, her-
itage, backwater, pilgrimage, etc. The 
State became a preferred destination 
for tourists due to this.
Kerala Travel Mart provides a platform 
for international and local buyers 
and sellers to get together and do 
business. KTM also showcases the 
distinct tourism destinations in Kerala 
to a global audience. Kerala Travel 
Mart is one of the biggest Marts in 
the world. The event is run in a pro-
fessional manner, keeping in mind the 
requirements and necessities of every 
stakeholder. Across the globe Kerala 
Tourism would regain its prime spot 
through Kerala Travel Mart 2018.

Jose Pradeep
Managing Partner
Hotel Yuvarani Residency
Hon. Secretary & Chairman
Exhibition Committee KTM 2018

TOURIST FOOTFALLS SET
TO INCREASE IN KERALA

Tourism department and governmen-
tal bodies are working in tandem for 
the upliftment of tourism sector in 
Kerala. Implementation of advanced 
technologies would ensure progres-
sive reconstruction of infrastructure. 
The private and public partnership in 
Kerala is strong. This works well for 
the tourism industry as well as society 
as a whole.
Heralding a new tourist season, 
bookings have started for the coming 
month onwards. The regular visitors 
to Kerala would find the refurbisheda 
and redeveloped properties in desti-
nations to be refreshing. For the new 
tourists, Kerala – God’s Own Country 
– is ever ready to welcome.
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This edition of Kerala Travel Mart is 
significant because through this event 
we can show the world how we have 
overcome the calamity and what mod-
el of rebuilding we have put in place. 
Government and non-governmental 
bodies, individuals and other organi-
zations together conducted the rescue 
and relief operations so as to contain 
the level of impact. Kerala Travel Mart 
2018 would denote that Kerala Tourism 
has made a solid recovery.

KTM had mobilized a tourism task force 
involving about 28 tourism organiza-
tions. This task force took up rescue 
operations, cleaning activities and 
rehabilitation in the affected areas. 
Further it was requested that the 
member institutions contribute their 

Abraham George
Imm. Past President
Kerala Travel Mart

KERALA TOURISM BACK IN BUSINESS
one-day sale and the employees from 
those institutions contribute one-day 
salary to facilitate rebuilding of Kerala. 
The unity of tourism industry in corpo-
rate social responsibility was evident 
through these actions. I believe as a 
member of National Tourism Advi-
sory Council (NTAC) I would be able 
to represent the tourism industry of 
Kerala effectively. We would be giving 
proposals for revamping and rebuilding 
tourism in Kerala.

The number of buyers and sellers reg-
istered for this edition of KTM is high. 
We are sure Kerala Travel Mart 2018 
would demonstrate the readiness of 
the State to receive visitors and be an 
eye opener to the charms of Kerala.



What is your expectation of Ker-
ala Travel Mart?
Kerala Travel Mart is a unique promo-
tional event of the Tourism industry of 
Kerala. It is a ‘Destination Mart’ meant 
for the promotion and marketing of 
Kerala exclusively. Unlike other travel 
marts, this is a mart promoting one des-
tination, showcasing the whole range 
of products and services offered by the 
destination, under one roof. The buyers 
are with a focus  to buy holidays of this 
destination. The coming KTM is the 10th 
edition of a series of successful Kerala 
Travel Marts.

The present KTM has a very special 
aspect to it. It is being conducted just 
after a huge flood calamity which hap-
pened to Kerala. It is a time, the world 
is observing and watching the courage 
of Keralites to surmount the huge losses 
caused to them. Tourism industry, a 
stronghold of the Kerala economy has 
also been affected badly. It suffered 
a total loss of approximately Rs. 2000 
crores. However, without losing courage 
and confidence they are being back on 
track readying themselves for an active 
tourist season ahead. They are deter-
mined to conduct KTM as usual to tell 
the World “We are a Strong Destina-
tion”. This is what every stakeholder in 
the tourism industry in Kerala is expect-
ing from it.

How do you think Kerala Trav-
el Mart would be beneficial to 
Kerala?
Kerala Travel Mart is the biggest and 
exclusive marketing tool of the Tour-
ism Industry in Kerala. Kerala Tourism 
showcases the entire range of products 
and services at KTM. The visiting buyers 
get an opportunity to see the products 
themselves and familiarize with the fa-
cilities at the tourists centres of Kerala. 

KTM is a special platform where we 
find the Government and the Tourism 
Industry coming together to promote 
the destination. In fact, KTM is a uniting 
platform of the stakeholders of the 
Private sector and the Government and 
all other related segments.

Kerala Tourism department is 
taking up several activities to 
promote tourism in Kerala. Apart 
from that, in your opinion, what 
more should be done by them to 
enhance the tourism scenario in 
Kerala?
We are lucky that we have been having 
Governments and the Department of 
Tourism sincere to the cause of develop-
ing Tourism and they have always been 
taking necessary measures to establish 
Kerala as a top tourism destination. The 
present Government is also committed 
to supporting the cause of Tourism. The 
Government is doing all what is possible 
in the given circumstances for Tourism.

With the current floods, what do 
you think should be the modus 
operandi to rebuild Kerala?
The recent floods should teach all of us 
new lessons and our future should be 
based on a new development pattern. 
Kerala should stick to ‘Environment 
Friendly’ tourism development. We 
should be careful and sensitive about 
the carrying capacity of locations. We 
should act as guarding angels against 
all kinds of pollutions and breaking of 
rules. Maybe it is time for us to go back 
to the earlier thinking of Tourism in 
Kerala that we should look for ‘Qualita-
tive Tourism’ than ‘Quantitative’. Let us 
have high spending and longer staying 
tourists, though lesser in number. We 
should turn to conservation of water 
and greenery and also to eco-friendly 
practices in our operations.

E.M.Najeeb
Past President- Kerala Travel Mart
President- Confederation of
Kerala Tourism Industry
Sr. Vice President- IATO

KERALA TRAVEL MART IS THE BIGGEST
AND EXCLUSIVE MARKETING TOOL OF 
THE TOURISM INDUSTRY IN KERALA
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The 10th edition of Kerala Travel Mart is here. 
As the Founder President of Kerala Travel 
Mart, could you tell us about the initial stages 
of tourism in Kerala and beginning of Kerala 
Travel Mart?

The Kerala story began at the beginning of the 
90s. Small entrepreneurs were independent. 
Kerala’s turbulent history of riots, industrial 
strike, kept the smokestack away. Nobody dared 
to invest in Kerala. At the same time some 
Keralite entrepreneurs who knew the minefield 
here created what they could which was small in 
a manner which they knew. The positive aspect 
began in the 90s with the Kerala government 
promoting tourism during that decade. God’s 
Own Country, the brand was coined. Kerala as 
a destination started to have a branded focus. 
This was entrepreneur-led with the support of 
investment. The happy coincidence of products 
being available and the government beginning 
promotion happened, which brought tourists to 
Kerala.

Moreover, as it progressed, it reflected on small 
local entrepreneurs who entered, and they 
began to gain a space in the globe. Other-

K E R A L A

TRAVEL MART

Tourism in Kerala has wit-
nessed several twists and 
turns, ups and downs since 
the sector began to gain focus 
during the 1990s in the state. 
Several ideas were tried and 
tested for making tourism to 
be inclusive and sustainable 
for the benefit of society as 
a whole. Transitioning from 
a Chartered Accountant to a 
Hotelier in 1978, Jose Dominic 
is one of those who gave 
valuable inputs and worked on 
taking Kerala Tourism towards 
the new century. His ap-
proaches to tourism included 
safeguarding the individuality 
of destinations, ensuring sus-
tainability, and most impor-
tantly demonstrating how 
tourism can contribute to the 
society’s growth. Speaking to 
Metro Expedition  he shared 
his experience and views of 
the tourism sector in Kerala.

THROUGH KERALA TRAVEL MART 2018 WE COULD PORTRAY

A NEW KERALA TO THE WORLD

Jose Dominic
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wise, it entirely depended on the big 
tour operators. These happenings met 
with success, and the numbers started 
increasing.

The marts available at that time were 
WTM  and ITB, and it was a privilege of 
the big. During late 1999 and early 2000, 
there came a discussion whether we can 
ourselves afford a Mart. It was Amitabh 
Kant’s (the then Secretary of Tourism, 
Government of Kerala) advice that it 
should be the biggest Mart India has 
seen, organised by a society led by the 
private sector. He gave us the confidence 
to go ahead with KTM. We got in touch 
with the Government of India tourism 
offices across the world. Lyngdoh, the 
tourism secretary, supported this very 
strongly. We had buyers from Argentina 
to Uruguay. Air India and other airlines 
were a significant support. Bikki Oberoi 
from the Oberoi, Krishna Kumar from 
the Tata, and many from the media were 
there to witness the event. We had a 
grand cultural presentation at the venue 
Le Meridian. British Airways and Make 
My Trip hosted dinners. The govern-
ment gave total support for this event. 
Buyers came on their own and rooms 
were provided by private hoteliers. The 
theme was ‘For the young and the small.’ 
The first KTM saw many products being 
launched that achieved success. As they 
could meet buyers directly, the launch 
to maturity duration was shortened. The 
Mart liberated the sellers from Kerala to 
seek his own buyers. Kerala Travel Mart 
2000 was the first of an international 
travel mart to be held in the Indian sub-
continent. Over the ten editions, Kerala 
Travel Mart has become India’s biggest 
travel mart.

Bangaram Island Resort – a project 
which set an example of how environ-
mental preservation and inclusion of 
local community could do wonders 
for tourism. Could you tell our readers 
more about this project?

In 1988, the decision was taken to priva-
tise the government hotel in the island 
of Bangara. Moreover, the ministry of 

tourism invited proposals for the same. 
Since it would take weeks to reach there 
by ship, those who expressed interest to 
this project were transported by helicop-
ter by the government. My suggestion 
was to keep the originality and au-
thenticity of the beautiful island. While 
others had ideas which would require 
crores of investment, I had a proposal 
by which the revamping can be done in 
three months with a few lakhs. My bid 
was successful. We removed any artificial 
settings that were there and rebuilt with 
local stuff such as thatched roofs. Our 
marketing was about the lack of air-con-
ditioning, hot water, multi-cuisine res-
taurant, telephone, television, and room 
service. Visitors could experience nature 
in its pristine form at this property. As 
the visitors were ready to shell out huge 
amounts en route, it was decided that 
the pricing for the experience should be 
US$180. The project achieved tremen-
dous success, and it taught me that luxu-
ry at destinations is judged more by skills 
rather than facilities. That learning we 
incorporated into our other properties. 
Mannan architecture became the model 
for Spice Village, where local people are 
employed, and local food varieties were 
introduced. I find that tourists would 
more likely go for local, indigenous, eco-
logic, and authentic factors than modern 
facilities.

What is required for further develop-
ment of the State?

The government, local bodies, civil socie-
ty and industries have to come together 

to address the garbage issue. The shift 
should be made towards public transpor-
tation. The focus should be on railways. 
Advanced signalling system needs to 
be put in place. Doubling should be 
completed. MEMU could be used to 
double capacities. Have good modern 
trains. This will depopulate the highways. 
Cities will become decongested. People 
will be ready to live away from cities. 
Rural areas would be rejuvenated. Farm 
economies should be promoted. Kerala 
should put top priority for forests, which 
are sacrosanct. Learn how to use less 
water for crops using high-end technolo-
gies. Create high-quality medical facilities 
at the block and taluk level.

How do you view the tourism scenario 
in Kerala?

The remarkable model of tourism in 
Kerala has paid rich dividends to the 
State. Tourism has been perceived as a 
more successful investment in Kerala. By 
de facto, Kerala is capable of handling 
more alert, independent travellers, who 
are seekers of adventure and wonders. 
They care about nature and authenticity. 
Our model of responsible tourism syncs 
with these travellers. The harmony be-
tween people and environment attracts 
travellers. However, the floods have 
brought focus on to Kerala from so many 
quarters. It is an opportunity to have a 
version 2. Tourism would lead the way 
in creating more livelihoods. Through 
Kerala Travel Mart 2018 we could portray 
a new Kerala to the world.
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Quality infrastructure

Kerala is one of the fastest growing 
tourism destinations in Asia. However, 
the infrastructure development is not at 
par with international standards, when 
compared to similar renowned tourism 
destinations. We should not compromise 

the quality of infra-
structure in desti-
nations those are in 
the list of rebuilding. 
Most of our tourism 
destinations don’t 
have walkways. Peo-
ple love to do explore 
destinations on foot. 
Providing walkways 
will beautify the 
tourism hotspots, 
and it will also enable 
people to enjoy the 
surroundings while 
walking.

Eco-tourism

Kerala has a host of eco-tourism sites, 
and some are still untouched and yet to 
be explored. While formulating strate-
gies for development in environmentally 
fragile areas, preservation of nature and 
environment should be of utmost prior-
ity. It is very important for sustainable 
tourism and to safeguard the eco-system. 
When allowing construction and develop-
ment activities in environmentally fragile 
regions, it is better to follow the under 
mentioned practices:

a) During the recent rain and floods, we 
have experienced landslides in cardamom 
plantation areas where some large roads 

were constructed. Eco-sensitive areas 
should not be allowed to have any kind 
of earth moving or land cutting activities. 
Meanwhile, landslides were not that 
massive in the tea plantation area, which 
shows that tea plantations could prevent 
soil erosion and landslides.

b) Regulate construction activities in 
eco-sensitive areas and lands with more 
than 30-degree slope.

c) While investing in tourism, investors 
should make sure that land chosen for 
tourism activities are not in environ-
mentally fragile areas; to safeguard the 
eco-system and their investment.

Model villages

Model villages can be set up in flood-af-
fected areas, where we can promote 
organic farming, cultivation of medicinal 
plants, fish culture etc. This will generate 
a number job opportunities to localities. 
Tourists who wish to experience the raw 
village life and keen on learning organic 
farming or fish culture can have some 
quality moments with the villagers.

Carrying capacity of tourism spots

While developing tourism destinations, 
the carrying capacity of the area should 
also be considered, especially in hilly 
areas. From our experience, most of 
our hill stations are overpopulated or 
overcrowded with reckless construction 
activities. These are the main reasons 
for natural calamities like landslides and 
floods. It would be advisable to carry out 
scientific studies on the carrying capacity 
of our tourism destinations, especially in 
the hilly areas.

REBUILDING KERALA 

tionships. Innovative initiatives need to 
be undertaken to improve Kerala tourism 
and promote Kerala internationally. More 
specific Destination Promotion Campaigns 
should be done which will surely put 
Kerala tourism into the global spectrum 
and thereby improve travel and tourism 
trade in the state. Efforts to improve air 
connectivity by making available more 
airlines from different countries will prove 
an added bonus to the tourism trade.

Riyaz U C
V.President & Chairman
Transportation Committee
KTM

Marketing

Short term marketing campaigns to be 
conducted with immediate effect to regain 
the image of our state and to generate 
confidence among the tourists to visit 
Kerala. Meanwhile, long-term market-
ing plans to be formulated to reinstate 
inbound tourists, whom we have lost due 
to the floods.  Influencer marketing is 
gaining popularity in tourism marketing, 
and Kerala may opt for such influencers, 
through whom we can promote our tour-
ism destinations.

Waste management

Waste management is one of the signifi-
cant hurdles the state has been experienc-
ing for years. The state should find some 
scientific solutions to reduce plastic and 
non-biodegradable waste.  All our tourist 
destinations should be equipped with an 
effective waste management system.

Responsible use of social media

Social media is having a massive impact on 
our lives these days.  Whatever shared on 
social media will spread like wildfire in no 
time. So we should take care of what we 
are posting on social media platforms and 
ensure that our post will not have a nega-
tive impact on our state.  During the Nipah 
virus outbreak, the news shared on social 
media could affect the tourism sector very 
badly. During the floods too social media 
messages have given an impression that 
Kerala was not safe for travel and affected 
the number of tourist arrivals. We should 
share positive news about our state and 
the tourism sector so that tourists will be 
encouraged to visit our state.

INNOVATIVE INITIATIVES NEED TO BE
UNDERTAKEN TO IMPROVE KERALA TOURISM 

Kerala holds vast potential for improve-
ment through better investments in its 
tourism domain. The government agencies 
should work towards bringing in more ac-
claimed travel and trade shows to Kerala. 
Hosting international events like PATA Trav-
el Mart will prove beneficial in providing 
unparalleled networking and contracting 
opportunities to help travel and tourism 
organisations meet new clients, expand 
their networks and establish new rela-
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SIHRA CONVENTION 2018
IN MADURAI

The South India Hotels & Res-
taurants Association (SIHRA) 
is all geared up to hold the 

SIHRA Convention 
2018 in Madurai from 
October 4-6. This 
year the event has its 
prime focus on the 
theme “Together for 
a better tomorrow” 
and Unity is Strength. 
Bringing together the 
southern states of 
India and providing 
profuse opportunities 
for the growth of the 
hospitality industry, 
the convention serves 

as a platform to showcase the up to 
date trends, cutting-edge technolo-
gies and international best practices 
in the rapidly growing hospitality 

industry. The event provides a 
fascinating platform for hoteliers 
& Restaurateurs from the whole of 
South India to meet up and take up 
fruitful discussions on the current 
trends and opportunities.

SIHRA has always been instru-
mental in connecting all the South 
Indian states to bring about varied 
opportunities in exploring the 
hospitality and tourism domain in 
the country. This convention looks 
forward to bring together individ-
uals from various sectors and aims 
at providing a rendezvous for the 
common areas of interests within 
these industries. The sectors in 
focus for this year’s convention are 
emerging trends, culture & culinary 
arts, new trends in the beverage 
industry, women leadership in 
hospitality, etc. Cultural events and 

gala dinners have been arranged for 
all days at the Courtyard by Marriott, 
the iconic Gateway Hotel and The 
Fortune Pandiyan Hotel. 

The business sessions over the three 
days will be delivered by eminent 
speakers from the industry will be 
both educative and motivating. 
The sessions have been planned to 
ensure a perfect mix of technology, 
emerging trends in the beverage 
and food industry, and innovations 
in hotel projects, accompanied by a 
session on women leadership in the 
hospitality sector, amongst others. 
SIHRA 2018 is sure to provide a forum 
to create synergies and educative 
opportunities for the key players in 
the sector and to identify strategic 
business opportunities and explore 
new avenues for trade & commerce 
as well.

SIHRA CONVENTION 2018
IN MADURAI
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